Written By
Tony Baldo

REASE QP
THROUGH SOCIAL ME ’



How to Increase Your Sales Through Social Media

HOW TO INCREASE YOUR SALES THROUGH SOCIAL MEDIA

INDEX:

1. Personal Branding for Realtors

2. The buyer intent triangle

3. Niche

4. Contact channels (Social Media, Target, Web, Chats, Phones, Influencer
marketing, SEO, Content marketing, email marketing)

5. Inbound Marketing Vs. Outbound Marketing

6. Create a Campaign with Chat GPT (Live)

7. Use Canva and RIPL App for your images and videos (Live)

8. Publish on Meta (Live)

9. Metrics, Results, and Corrections

1.- PERSONAL BRANDING FOR REALTORS

o Establishes Trust: People are likelier to do business with someone they know
and trust. A strong personal brand helps you build that trust with your clients.
 Differentiates You from Competitors: In a crowded real estate market, having a
unique personal brand sets you apart. It's what makes you memorable and

recognizable.

o Attracts Ideal Clients: Your brand can attract the clients you want to work with.
When you're clear about your values and expertise, you'll naturally draw in
clients who resonate with your brand.

o Enhances Credibility: A well-crafted personal brand boosts your credibility and
professionalism. Clients are likelier to believe in your abilities if you have a
strong, consistent brand.
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e Define Your Unlque Selling Prop05|t|on (USP) Determme what differentiates you

from other realtors. Is it your local expertise, negotiation skills, or a niche
market you specialize in? Your USP should be at the core of your brand.

e Ildentify Your Target Audience: \Who are your ideal clients? Understand their
needs, preferences, and pain points. Tailor your brand to resonate with this
specific audience.

e Craft a Strong Online Presence: Your online presence is crucial in today's digital
age. Maintain an updated website and active social media profiles that reflect
your brand consistently.

2- THE BUYER INTENT TRIANGLE

Now, let's explore a critical concept that can revolutionize your approach to digital
marketing in real estate—the Buyer's Intent Triangle. Understanding where your
potential clients fall within this triangle can significantly impact your marketing

strategy.
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The Buyer's Intent Triangle divides your potential audience into five categories

based on their readiness to make a purchase:
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e 3% - Ready to Buy Now: These individuals are actively searching for properties
and are ready to purchase immediately.

e 6-7% - Thinking of Buying Soon: This group is considering a purchase shortly
but may need some nurturing and information to move forward.

e 30% - Not Currently Considering: They are not considering buying a property, so
direct sales efforts may not be effective at this stage.

e 30% - Interested but Not Actively: This segment has some interest in real estate
but isn't actively pursuing it. They might engage with informative content and
resources.

e 30% - Know They're Not Interested: These individuals have determined that
real estate is not currently in their plans, making them a low-priority audience
for direct marketing efforts.

How can the Buyer's Intent Triangle change your digital marketing strategy?
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o Target marketing efforts towards the 3% ready-to-buy: Focus your direct sales
and immediate conversion strategies on this small but highly motivated group.

e Nurture and educate the 6-7% thinking of buying soon: Provide these potential
buyers with information, resources, and guidance to help them make informed
decisions.

e Provide informative content to the 30% interested but not actively: Create
content that engages this group, keeping them informed and potentially
converting some over time,

e Respect the 30% who know they're not interested:Avoid aggressive marketing
to this segment, as it may be counterproductive. However, maintain brand
visibility for when their circumstances change.

3.- THE POWER OF REALTOR NICHES

Now, let's dive into realtor niches and why they're crucial in the real estate industry.
Understanding and effectively managing niches can open doors to success in your

real estate career.

Why are realtor niches significant? Let's explore:
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o Competitive Advantage: In a crowded market, specializing in a niche sets you
apart. It reduces competition within that niche, allowing you to dominate.

o Deeper Expertise: Focusing on a specific niche allows you to develop deeper
expertise. Clients appreciate working with specialists who thoroughly
understand their unique needs.

o Targeted Marketing: Niche expertise enables you to create highly targeted
marketing campaigns, resonating more effectively with your target audience.

e Enhanced Client Trust: Clients trust realtors who are specialists in their niche. It
boosts your credibility and the confidence clients have in your abilities.

How can you identify the right realtor niche for you? Here are some steps to

consider;

e Assess your interests and passions: Identify Real Estate areas that interest you.
Your passion for the niche will drive your success.

e Analyze local market opportunities: Research your local market to discover
niches with high demand and growth potential.

o Research competition in potential niches: Analyze your competitors and see if
there are gaps in their offerings that you can fill with your expertise.

o Consider demographic and lifestyle trends: Stay updated on demographic and
lifestyle trends in your area. These can indicate emerging niches.

Once you've identified your realtor niche, effectively managing it is crucial for long-

term success:
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e Ongoing education and training: Stay at the forefront of your niche by
continually updating your knowledge and skills.

e Networking within the niche: Build relationships with other professionals and
stakeholders. Networking can lead to valuable referrals.

o Tailored marketing strategies: Create marketing materials and strategies
specifically tailored to your niche audience.

e Providing exceptional customer service: Deliver exceptional service to your
niche clients to solidify your reputation as a niche expert.

4.- CONTACT CHANNELS

In today's digital age, realtors have an array of communication channels to engage
and connect with their customers. Let's explore these channels and how they can

be utilized effectively.
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Social media is a powerful tool for realtors. Platforms like Facebook, Instagram,

Twitter, and LinkedIn allow you to:

o Build brand presence: Establish your brand and showcase your expertise.

e Share property listings: Highlight available properties and attract potential
buyers.

o Engage with the community: Interact with your audience by responding to
comments, sharing local news, and providing valuable real estate insights.

Personal phone communication remains essential in real estate:

Personalized conversations: Build trust through one-on-one interactions.
Quick responses to inquiries: Address questions and concerns promptly.
Building rapport: Use phone calls to establish strong connections with clients.
Scheduling property viewings: Arrange property showings efficiently.

Email marketing allows realtors to maintain ongoing communication:

Targeted email campaigns: Segment your list and send personalized messages.
Property updates: Keep clients informed about new listings, price reductions,
and market trends.

Newsletters: Share valuable content, industry news, and success stories.
Educational content: Offer insights, tips, and guides to educate your audience.

Live chat services on websites provide:

o Prompt responses: Instantly address questions and engage visitors.
e 24/7 availability: Offer support round the clock, catering to different time zones.
e Lead generation:; Capture leads by collecting visitor information.

Leveraging local influencers can:
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Collaborations: Partner with influencers to showcase properties and
neighborhoods.

Authentic endorsements: Benefit from authentic recommendations that
influencers provide.

Expand your reach: Tap into the influencer's follower base to reach a broader
audience.

Investing in SEO and content marketing involves:

Optimizing your website: Improve search engine rankings for increased
visibility.

Creating valuable content: Produce informative blog posts, videos, and
infographics.

Blogging about local trends: Share insights on local real estate developments
and trends.

Utilizing keywords: Incorporate relevant keywords to attract organic traffic.

In addition to the aforementioned channels, consider these recommended

methods:

Video tours and virtual reality: Enhance property showcases with immersive
experiences.

Networking events and local sponsorships: Build relationships within your
community.

Referral programs: Encourage satisfied clients to refer others.

Direct mail marketing: Send personalized, targeted mailers.
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5.- INBOUND MARKETING VS. OUTBOUND MARKETING

One of the critical decisions realtors face in their marketing strategy is whether to
employ inbound marketing or outbound marketing techniques. Let's explore the
differences between these two approaches and how they can impact your real

estate success.

Inbound Marketing is a strategy that emphasizes attracting potential clients

organically by providing them with valuable content. Here's what it involves:

 Attracts potential clients organically: Inbound marketing aims to draw in clients
actively seeking information about real estate.

e Focuses on creating valuable content: It centers around producing educational,
informative, and engaging content.

e Targets an audience actively seeking information: It addresses the needs and
questions of individuals already interested in real estate.

e Nurtures lead over time: Inbound marketing builds relationships and trust
gradually, allowing leads to convert when ready.

e Builds trust and credibility: Providing valuable content and solutions establishes
your expertise and credibility.

Outbound Marketing is a traditional approach that pushes marketing messages to a

broader audience. Here's what it entails:
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o Pushes messages to a broader audience: Outbound marketing aims to reach a
wide audience, often through advertising and cold outreach.

e Relies on advertising and cold outreach: It includes strategies like direct mail,
telemarketing, and advertising campaigns.

o Often interrupts the audience: Outbound marketing may interrupt potential
clients with unsolicited messages.

e Focuses on immediate sales: It prioritizes immediate sales and conversions.

e Maybe less targeted: Outbound marketing campaigns may not always be
highly targeted, potentially reaching individuals with no immediate interest in
real estate.

6.- CREATE A CAMPAIGN WITH CHAT GPT (LIVE)

7.- USE CANVA AND RIPL APP FOR YOUR IMAGES AND VIDEOS (LIVE)

Here's how you can use the Ripl app to create engaging post images for your social

media:

1. Download and Install Ript:

e Go to your device's app store (Google Play Store for Android or the Apple App
Store for i0S).

e Search for "Ripl" and download the app.

e Install the app on your device.

2. Sign In or Create an Account:
e Open the Ripl app.

e Sign in with your existing account or create a new one if you don't have one
yet.

3. Choose a Template:
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e Once you're logged in, you'll be prompted to create a new post.
e Ripl offers a variety of customizable templates for different social media posts,
including promotions, announcements, and more.

4. Customize Your Post:

e Select the template that best suits your message and style.

e Customize the text, font, colors, and background image to match your brand
and message.

e You can also add images or videos from your device's library or choose from
Ripl's stock media.

5. Add Animations and Effects:

e Ripl allows you to add animated effects to your post to make it more engaging.
e You can add motion to text and images to create visually appealing posts.

6. Preview and Edit:

e Preview your post to see how it will appear to your audience.
e Make any necessary edits or adjustments to ensure your post Llooks
professional and engaging.

7. Schedule or Share:

e Once you're satisfied with your post, you can schedule it to be published at a
specific date and time or share it immediately on your chosen social media
platforms.

e Ripl supports sharing on various social networks, including Facebook,
Instagram, and Twitter.

8. Track Performance;:
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After publishing your post, use Ripl's analytics to track its performance. You can see

metrics such as engagement, views, and shares.

9. Explore Additional Features:

Ripl offers premium features and templates for users who want to take their social
media marketing to the next level. Explore these options to enhance your posts

further.

Here's how you can use Canva to create post images for social media:

1. Visit the Canva Website:

Go to the Canva website at

www.Canva.com

2. Sign In or Create an Account:

If you already have a Canva account, sign in. If not, you can create a free account.

3. Select a Template:

Canva offers a vast library of templates designed for various social media platforms.

Choose the type of post you want to create (e.g., Facebook, Instagram, Twitter).

4. Customize Your Design:
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e Once you've selected a template, you can customize it to suit your needs.

e Add text, images, and other elements by dragging and dropping them onto the
canvas.

o Customize the text, font, colors, and more to match your branding and
message.

5. Upload Your Images:

If you have specific images or logos you want to use, you can upload them to

Canva and incorporate them into your design.

6. Explore Canva's Features:

e Canva offers a wide range of features, including icons, illustrations, and stock
photos that you can add to your design.

e You can also use Canva's tools for cropping, resizing, and enhancing your
Images.

7. Preview and Save:

e Preview your design to ensure it looks the way you want it to.
e Once satisfied, click the "Download" or "Publish” button to save your design to
your device.

8. Share on Social Media:

After downloading your design, you can upload it to your chosen social media

platform and share it with your audience.

9. Collaborate and Share:
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Canva also supports collaboration, allowing multiple team members to work on
designs together. You can share your designs with colleagues for feedback or

editing.

Canva offers both free and paid plans, with the paid plans providing additional

features and access to a broader library of templates and assets.

8.- PUBLISHING ON META (LIVE)

9.- METRICS, RESULTS, AND CORRECTIONS

In digital marketing for real estate, achieving success doesn't end with the
execution of your campaigns. Measuring the results, analyzing metrics, and making
corrections as needed are equally vital. Let's explore this critical phase of your

marketing strategy.

To assess the effectiveness of your digital marketing efforts, you must track key

metrics:
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Website Traffic: Measure the number of visitors to your website and how they
interact with your content.

Conversion Rate: Evaluate how many visitors take desired actions, such as
signing up for newsletters or requesting property information.

Click-Through Rate (CTR): Analyze the performance of your ad campaigns by
tracking how many clicks they receive,

Social Media Engagement: Monitor likes, shares, comments, and overall
engagement on your social media posts.

Lead Generation: Assess the number of leads generated through your
campaigns.

Return on Investment (ROI): Calculate the financial returns relative to your
marketing spend.

When analyzing results, it's crucial to:

Identify what's working well: Recognize which campaigns and strategies
deliver the desired outcomes.

Identify areas that need improvement: Pinpoint aspects of your marketing that
aren't meeting expectations.

Compare results to your goals: Evaluate whether you're on track to achieve
your marketing objectives.

Assess the performance of different marketing channels: Determine which
channels are most effective in reaching your target audience.

Once you've analyzed your results, it's time to make the necessary corrections:
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e Adjust your content strategy: If certain types of content are performing
exceptionally well, consider creating more of it.

e Refine targeting criteria: If your targeting is too broad or too narrow, adjust it to
reach a more qualified audience.

e Modify ad campaigns: Tweak ad creatives, headlines, and calls to action based
on performance data.

o Experiment with new approaches: Don't be afraid to try new marketing tactics
or channels if your current ones aren't delivering as expected.

e Invest in what's performing best: Allocate more resources to campaigns and
channels, delivering a high ROI.

Remember that marketing in the real estate industry is an ongoing process:

e Regularly review and adjust your strategy: Continuously monitor metrics and
make improvements.

e Stay updated on industry trends: The real estate landscape and digital
marketing trends evolve. Stay informed to remain competitive.

o Seek feedback from clients and prospects: Understand their preferences and
needs to tailor your approach.

e Adapt to changing market conditions: Be flexible and ready to pivot your
strategy based on shifts in the market.

EXTRA CONTENT ABOUT META (NO META FROM FACEBOOK, META AS A
CONCEPT)

‘Meta" is often used in the context of metadata, which is data that provides
information about other data. When it comes to publishing on various platforms,
metadata plays a crucial role in optimizing content for search engines and
improving the visibility and accessibility of your content. Here's how you can use

metadata effectively:
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1. Understanding Metadata:

Metadata includes information about your content, such as titles, descriptions,
keywords, and tags. It helps search engines and platforms categorize and index

your content accurately.

2. On-Page SEO (Search Engine Optimization):

e Optimize your metadata for on-page SEO when publishing content on
websites or blogs.

e Use descriptive and relevant titles: Your page title should accurately reflect the
content's subject.

e Craft meta descriptions: Write concise, compelling meta descriptions that
summarize your content and include relevant keywords.

e Use headers and subheaders: Structure your content with headers (H1, H2, H3)
to improve readability and SEO.

3. Image Metadata:

e When including images in your content, add metadata to them. This includes
alt text and image descriptions.
o Alt text helps describe the image to search engines and users with disabilities.

4. Video Metadata:

For video content, use metadata to optimize its discoverability.
Include relevant keywords in the video title and description.
Tag videos with appropriate keywords.

Add closed captions and subtitles to improve accessibility.

5. Social Media Metadata:
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e Social media platforms also use metadata to display content effectively. When
sharing links on platforms like Facebook, Twitter, or LinkedIn:

e Ensure that your content has appropriate Open Graph tags (for Facebook) or
Twitter Cards (for Twitter) to control how your content appears when shared.

e Use engaging images and descriptions to encourage click-throughs.

6. XML Sitemaps:

Create XML sitemaps for your website to help search engines understand your

site's structure and content hierarchy.

7. Schema Markup:

Implement schema markup (structured data) on your website to provide search
engines with detailed information about your content, such as reviews, events, or

products.

8. Syndicating Content:

Consider syndicating your content on various platforms to reach a broader

audience. Ensure that metadata is consistent across different platforms.

9. Analytics and Monitoring:

Use tools like Google Analytics to track the performance of your content across
different platforms. Analyze which metadata and keywords are driving traffic and

engagement.
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10. Stay Updated:

Keep up with industry trends and updates in metadata practices. Search engine

algorithms and platform requirements can change over time.
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Unveil the Secrets of Real Estate Marketing

Excellence with Tony Baldo and 786
Marketing!

Are you ready to revolutionize your real estate marketing game?
Discover a treasure trove of insights, strategies, and expert guidance

in this compelling presentation and eBook brought to you by 786
Marketing.




